Method: Colour, Symbol, Image

In the University of Humanities and Economics in Lodz (AHE), Elzbieta Dul-Ledwosifiska has been using the

Colour, Symbol, Image method with her course on the Fundamentals of Design for Culture with

approximately 20-30 students each year. In this example of how she uses the method, it refers to when she

uses it with a course which is supported with the e-learning platform used in AHE.

Here are the steps Elzbieta takes with the class in applying this method:

First she invites participants to research and
analyse websites of contemporary advertising
agencies. (In this case especially Ogilvy &
Mather). Students are asked to choose one of
the social advertising campaigns and to
identify the main symbols, colours and
metaphores used to emphasise the message.

Students submit their conclusions in the form
of pdf files on the e-learning platform. The
same can be done in face-to-face class.

Zadanie koricowe Myslenie wizualne — Kolor, Symbol, Obraz KSOczesc 1

Myslenie wizualne — Kolor, Symbol, Obraz KSO
Myslenie wizualne to podejécie w edukacji, kidre ma na celu zastosowanie, rozwiniecie i poglebienie réznych proceséw myslowych
po to, aby lepie] rozumie¢ zagadnienia. Gléwnym zatozeniem jest pokazanie procesu my&lenia w sposb wizualny, syntetyzowanie |
organizowanie idei, uchwycenie istoty pomystu — tworzenie polaczeri i myslenie metaforyczne o temacie i tresci przedmiotu / kursu.
Inspiracja - Material pomocniczy:
Strona agenj reklamowe] ogilvy & mather
strona: https://www.ogilvy.com/

Zadanie: Przeanalizuj kampanie reklamowe na stronie i zastandw sie jaki symbo, jaki kolor, jaki obraz jest metafora znaleziona przez autoréw dia
przekazania konkretne] tresci rekiamowe). Krctka analize zamiesc w odpowiedzi do zadania. Jest proste, wiec wystarczy Wam tydzied @ Zamieszcze
wtedy druga czes¢ zadania koricowego. Realizacja tego zadania (wraz  druga czescia) pozwoli Wam takze przygotowac matryce do druku
artystycznego 22 czerwea.

Podsumowanie

Uczestnicy 27

Nadestane 13

Wymaga oceny 0

Termin oddania sobota, 4 maj 2019, 00:00

In the next step she meets students in
face-to-face class. Students are
divided in two groups. Each group
gives the other the task to visualize
the proposed message in the form of
colour, symbol and image.

Kolejna kampania, ktéra przykuta moja uwage to kampania “The Voice of Tokyo™. r
Projektanci uzyli dosyC oczywistych rozwigzan. Postuzyli sie jednym z najstynniejszych obrazow,
ktory jest kojarzony z Japonig - “Wielka fala w Kanagawie™ autorstwa Hokusai Katsushika.
Natomiast stowo “voice” zobrazowaly usta, przez ktore glos si¢ wydobywa.

llustracja niebieskiej fali na ustach to tylko jedna z 6, ktdre zostaly uzyte w kampanii. Wystepuja
tez usta w kolorze bialym z czerwonym sercem, ktére sg metaforg flagi Japonii, sushi oraz
ilustracja stacji metra Tokijskiego.
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Elzbieta asks the participants to draw
symbols that they associate with the
topic, think about the colour and
images that represent the content of
the message. Two groups present
their visual work and discuss the
extent to which they are clear and
easy to understand without words.




In the next step, she gives the space
for creating individual visual
messages. Elzbieta asks students to
choose symbols refering to their
thoughts and interests. Students
individually create a matrix made of
paper scraps/ symbols glued to a plexi
plate with polymer adhesive. In this
case the task is given online and
students submit the photos of their
work on the e-learning platform.

Finally students who are willing to
meet at the end of the semester in
the printmaking studio can print their
own graphic art works in chosen
colour. The summarising discussion is
run on the e-learning forum.

Go to Colour, Symbol, Image method



http://efe-project.eu/methods/colour-symbol-image

